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Multi-layered Public
Engagement for a

Multi-modal Plan
Visualization
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Interagency
Collaboration Displays &
peakers Bureau
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AENU PLANNING

| Wwhat is the MPO?

The Hillsborough County Metropolitan Planning
Organization (MPO) is 2 transportation pol‘lcy—malﬁng
board mandated by federal and state law. The MPO i
directly responsible for making sure federal and state
- dollars spent on existing and future transportation
d programs are based on a continuing,

' " Jblishing prio
and long-term (20+ years) multi-modal transportation
" needs for Tampa, Temple Terrace, plant City and

unincorporated Hillsborough County-
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it is a priority for this MPO that all citizens in Hillsborough

County be given the opportunity 10 participate in the

transportation planning process, including low income individuals,
the elderly, persons with disabilities and persons with limited

. English proficiency-
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Multi-Mudal Choices

Standard Automobiles « Hybrid Vehicles
. Neighborhood flectric Vehides = Flex Fuel Vehicles
. Carpools « Vanpools
. Light Rail « Commuter Rail
« Street Car « BRT
- Neighborhood Circulators - Local Buses

« Motorycles

« Bicycles
. Sidewalks » Trails
» Expressways . HOV & Toll Lanes
« Trucks « Freight Trains
« Ships

» Airplanes
. Transportation Disadvantaged Services
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- What factors drive the plans?

ate and federal laws require MPOs to provide
insportation projects and strategies that:

ADVANCE PREP

What does the MPO do? 3 / 3 zﬁmﬂ&ﬁfﬂhmﬁgﬁﬁ?&m IN \V4 I'T TIC -
oo Organization develops th . 0/' - and promote consistency between transportation : (—)N L IST
rhe Metropolitan planning ©OT8 redients for transportes ::.é- improvements and state and local anticipated growth Are MPO meeti
4 nts that are th%r:ng‘l“ibomugh County: ] ind economic development patterns; — ¢ F-[';?Tlngs and info rmation
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e » p integration con e on
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Protect and enhance the environment, promote
energy conservation, improve the quality of life, whi
minimizing transportation-related fuel consumption,

pollution and greenhouse gas emissions;

. Promote efficient transportation system
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ENGAGEMENT
PARTIES

do | get engaged in the planning process?

Via Telephone lpart E-mail
Mailing List 1part Watch Hillsborough
Public Meetings Television
Free Newsletter 1part Speakers Bureau
- Planning Commission  1part Community Displays
it orWorkshops |
~ Ipart Web Pages

e i

Beyond receiving public comment, this MPO strives to involve
the public, stakeholders and partner agencies to participate
throughout the long range transportation planning process.
Hands-on mapping workshops, planning events and focus
groups are among the many opportunities for early and
recurring participation. However, there is no need for a
meeting or event to be held to provide input. Public comment
can be provided at any time and in a multitude of settings.
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Bay Aread Commuter Services
icycle/ Pedestrian Advisory MPOAC
Committes PPP
Citizens Advisory Comm jttee SAFETEA
Chairs Coordinating 4u
Committee
Corgestion Mtﬂgﬂtbm"ﬁlrm SOV
Canter for Urban sTP
Transportation Rasearch at USF TAC
Departrment of Ervironmental TAL
Protection TBARTA
Departrnent of Transportation
1S Ervironmental protection TBRPC
Agendy
Environmental Protection TDCB
Commizsion {local)
Florida Department of TOM
Transportation
Fedaral Highway Administration TIE
Federal Transit Ad ministration
Geographic \nformation Systerns TMA
Hillsborough Ares Regional
Transit Authority TOD
ntelligent Transportation systers UPWP
VMT

Lirritted English profidency

Long Range Tran sportation Plan %

Florida MPO Advisory Council
public Participation Plan
safe, Accountable, Flexible,
Effcient Transportation Equity
Act: A Legacy for Users
5ingle Ocaupanay vehicla
urface Trnsportation Progrm
Tachnical Advisory Committee
Traffic Analysis Zore
Tamnpa Bay Ared Ragional
Transporiation Authornty
Tampa Bay Regional Flanning
Council
Trangportation DI sadvantaged
Coordinating Board
Transporiation pemand
Managermnent
Transpartation lmprmﬂmant
Program
Trangportafion Managemert
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Transit Oriented Deavelopment
Unified Planning Work Progrm
Veride Miles of Travel
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Serving up transportatlon choices ‘
like soft drinks — the role of product -89,

market research in planning! ‘O :’";g

METROPOLITAN
PLANNING
ORGANIZATION

2/ 7/
ﬂ FORTRAMSPORTATIO

2035.c1rF
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In 2012, MPO receives
APA Florida’s only
Award of Excellence
for post-referendum
market research
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hillsborough

Performance Outcomes 2040

v Investment Programs
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Reduce Minimize Real Choices

Crashes and Traffic for When Not

Vulnerability Drivers and Driving
Shippers

PROJECTS

Your plan exceeds

WELCOME
PROGRAMS
STAY INVOLVED

* Low level, plus more & better tu
intersections — reducing delay 17%

* Build 1 railroad overpass — remove 5 hours of stopped
traffic each day

$1,060

* Medium level, + 120 miles of freeways have smart tech &
real-time traffic controls, reducing delay there 10%

* Build 2 railroad overpasses — remove 10 hours of
stopped traffic each day

(dollars in millions)

Plan Hillsborough
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Emergency Preparedness/

Resiliency ol G
FOX Business in'June/July, &

In‘May.onthe Dlscovery Channel’ f

Benefits and Costs

hillsborough

2040

Investment Level

Economic
losses cut
in half
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hillsborough

Let’s Design Hillsborough’s Future

A collaboration of the Planning Commission and the
Metropolitan Planning Organization for Transportation

METROPOLTAD
PLANNING
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Hillsborough County Today 2040

e 1.3 Million People
e 25% Agricultural Land

e 10% Environmental
Preservation

» 87% of development inside
growth boundary, last
decade

e Bus service reaches ~ % of
jobs, with limited service

e Traffic is 6" worst in U.S.

e Among the worst pedestrian
fatality rate in U.S.

T A e 25% drop in jobs, 2006-2011

Less MNorth

P

[

gbs Both People Protected
Maore Lamds




imagine

We’re expecting 400,000-600,000
more residents 2040

@ Imagine 2040 will shape updates of the:
v" Long Range Transportation Plan
v" 4 Comprehensive Plans @ Working together

| to look at how choices
NS about growth &
ﬁ.-lingON ' development,
~— . roads & other

METROPOLITAN infrastructure
a&l@%{wﬁ affect each other
7 =

e
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Three Stories about 2040 -

Simplified, visuals to inspire discussion of trade-offs

3 stories of alternative futures

considered a national model by the ...
AL LSS P'a"“'"g A5y Excha nge R
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SUburban Dream hillsborough

What can we expect if we continue to grow
outward as we have over past decades?

Expand the growth boundary to make room for new suburbs
Extend roads & water lines, rebuild major intersections



imagine’

hillsborough

Bustling Metro

What can we expect if we focus growth in our
cities and towns and invest in transit?

Add rapid bus, rail, circulator shuttles, walk/bike connections



hillsborough

— New Corporate e |
T 2040

What can we expect if we focus on business
growth along major highways with express toll lanes?

Create new corporate parks along major highways
Add new express toll lanes in the interstates (I-4, I-75, 1-275)
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hillsborough

What’s important to you? 2040

Traffic Congestion
Job Creation
Available Bus or Rail
Natural Resources
Efficient Energy Use
Redevelopment Potential
Water Quality
Access to Jobs
Shorter Commutes
Efficient Water Use
Infrastructure Cost

Agriculture/Farming

0 200 400 600 800 1000 1200 1400 1600 1800 2000



How each story affects priorities

Traffic Delay

More people and jobs mean more
cars on the road for a longer period of
time, unless some trips are on bus or
rail, or are shorter because homes and
destinations are less spread out.

Available Bus or Rail Service

Public transit offers choices to
access jobs, health care, and
other activities for those who
cannot or prefer not to drive.

Worse Than Today Better Than Today

Suburban

@ Oream

Bustling

- Metro

4 New Corp.

Centers

Worse Than Today Better Than Today

Suburban
. Dream

Bustling

Metro -

4 New Corp.
Centers

Job Creation

Part of growing and attracting new
businesses is having places ready
for business growth.

imagine’

hillsborough

2040

Worse Than Today Better Than Today

Suburban
Dream

Bustling
Metro

4
»
New Corp. -

Centers




Significant results

r'magine

hillsborough

2040

M4 & 5 Stars
3 Stars

W1 & 2 Stars
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Transportation: Top Picks

hillsborough
What options will we need more of?

Smart
traffic
Zlgtrlals & ST
etter ' |
- . o Light
inter- B el
. . Rail
sections
r Express
'7:'._;, \\ SidewaIkS, o Bus
j__*_’” bike lanes, e
~ Transit

ﬁ%ﬁm “*  ALL options had more 4-5 star than 1-2 star ratings!



. imagine
Fu nd ' ng hillsborough

What'’s the fairest & most reasonable way? 2040

W4 &5 Stars
3 Stars

W1 &2 Stars

1200
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hillsborough

2040

Imagine 2040 Vision

Bustling Metro

New
Corpoiate
Centers

Suburban
Dream




DESIGN

ILLSBOROUGH"

3,929 Survey Responses PR
August 16 - November 11, 2013

iPads Kiosks
(0)
(community 12% ' |
eve ntS) PRSI S

Paper Survey
(community
meetings)
17%

How should we grow?

91,500+ data points collected
through prioritizing, ranking, rating,
choosing, suggesting, and commenting
on ideas and preferences - at iPad
stations, at kiosks, at community
meetings, and on the web!

PRIORITIES w
STRATEGIES w

v
w
= .
3 imagine |
H

hillsborough

PREFERENCES »
STAY INVOLVED =

2040
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'111 "L 49 kiosk locations

‘1 + 94 community meetings

5W|th 574 paper surveys
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hillsborough

Multi-layered engagement

2040

* Imagine 2040 Working Group

r_ =

* Media Day Launch Party |Let s’ )
* PSA featuring local media =

& eNewsletters
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Multi-layered engagement 2040




Care about the future of Hillsborough County?
Join WFLA-AM Tampa Bay’s Jack Harris =

Part 2: Tel|
projects to j

imagine armmor s which

nvest in!

3_ hillsborough_

for the Imagine 2040 Town Hall DA vt SN
on stage at 2 p.m. Friday for a ' - at our big displa g y
conversation about a thriving 2040 ® cente - by August 25 &

Get a FREE ticket

future for Tampa, Temple Terrace, ‘
to Florida’s Largest

drp ey Turrar Exoesiliae,

Plant City & Hillsborough County. LAROR A e el

! ol S e 2004 Home Show!
Panelists: o

Take Sy .
* Lisa Montelione | Tampa City Council, MPO AN - \WE?L.WI Ima H
* David Pogorilich | Temple Terrace City Co ; 4 .’OH'J the g'nezm-org
* Derek Doughty | Planning Commission CHi : \ 4 ‘ AN Conversation/ : _ , Vi 7 ' T N
* Laura Simpson | Brandon Chamber CEO A l - g . e \ UR Lo _-;-‘,_‘5.:_". Ve
« Christine Burdick | Tampa Downtown Pz g on March 14t 1" R\l .
* Jennifer Doerfel | Tampa Bay Builders A ‘ v
FREE admissi Frid magine | !
courtesy of‘:‘;é :"ct?:n Nc:ys

Featuring an Imagine 2040 presentatio
by Ray Chiaramonte | Executive Director
of the Planning Commission & MPO

This panel discussion includes the
opportunity for you to join the conversat
with your questions and comments.

Another Turner Exposition

-l
PlanHillsborough.org March 14-16, 2014

Florida State Fairgrounds
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hillsborough

2040

You spoke. We listened. We heard you!

A Planning Commission — Metropolitan Planning Organization for Transportation Partnership in
Coordination with the Transportation for Economic Development Initiative

What we heard from the public...
B 2
e

“ -
Plan Hillsborough

TRANSPORTATION

E%EHI]MIC

DEVELOPMENT Hillsborough
in Hillsborough County County
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hillsborough

2040

v You spoke. We listened. Tell us more!

imagine 1 :’:' ere in Pari = .Flniiénlargesl

By 20’40, Hillsborough County

WELCOME

PROGRAMS
PROJECTS

hillshorough

2040

will have about a half million Ansihee Turner Lizosilion
new residents and new jobs. ﬂﬂ'ﬁ“‘}f,’.‘f‘%ﬂi’.

Florids State Fairgrounds

STAY INVOLVED

Let’s work together to turn the
challenges that come with growth
into opportunities for a thriving future.

Take thiz survey
by August 25th to
get a FREE ticket!

-3
5]

!‘ Real Choices
When Mot
| Driving

Tell us more about land use growth strategies for 555
Hillsborough County and your neighborhood.
And with limited funding available, consider
which transportation investments are most
important to secure a prosperous future for our
region.

PROJECTS

Your plan exceeds
current budget.

STAY INVOLVED

help

® Medium...........

» Low level, plus more & better turn lanes at 640
intersections — reducing delay 17% on major roads
= Build 1 railroad overpass — remove 5 hours of stopped

traffic each day Budaet: $5.50
udget: $5,503

= Medium level, + 120 miles of freeways have smart tech &
real-time traffic controls, reducing delay there 10%

+ Build 2 railroad overpasses — remove 10 hours of

stopped traffic each day

Your plan exceeds current budget. Click for info en revenue options. 56,563
(dollars in millions)

HEGE d
=
]
[i+]

i
Plan Hillsborough




imagine

Imagine 2040 : Part 2 —
July 10 — September 3, 2014

Media Day / Launch Party

e Media, government, business, community leaders, and
citizens invited to “Race to the Future” for FREE!
e HTV News Brief & other media coverage

RACE=oum W
e FUTURE

imagine

hillsborough
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Imagine 2040 : Part 2 —
i = d .
e E:”{ B _.:‘* Ly,

Outreach
event
locations

* 65 civic group
presentations

e Displays at 53
community
events




Imagine

Select the amount to invest, over 20 years, T

in each program: Low, Medium or High? 040

You have about 55,500 M to spend on four transportation programs:

OOOOO Verizon LTE & 10:33 AM 88% N

& pollev.com <

Preserve the System @Poll Everywhere Login
What's the right spending level

for_ F_ieai Choices When Not
Reduce Crashes and Vulnerability Skl

You can respond 1 time

Minimize Traffic for Drivers & Shippers

Real Choices When Not Driving

Save some money for Major Projects!

< M O
For simplicity, the cost estimates and budget are shown in millions of present-day dollars, for a

20-year period of spending. In each program, the low investment level is based on current
spending in our county.



o s Legend
Ma‘or Pm‘eets ‘;{.;‘ P Z : e Road Widenings & Extensions
j j ~3-.1/, * Y- ;.'. % B 2 i it #++ Passenger Rail
g LR AT SIS 'S we Water Transit
for JOb GrOWth 22k o I, @ Interchanges (Grade-Separated)

Brandon West . P
Widen, Extend Roads: $302 M 3 5 L4
Thousands of Jobs in 2040: 44- 108 d *%"_"‘ i
. . %- -.;_
Invest here? = L 7 ""
g
% Yes % No - .
®
EZE . |
-~ " ) \.

Plan Hillsborough
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Mayjor Projects for Job Growth —

Invest here?

Greater Downtown (Rail to USF & TIA)
USF Area & Med Centers

Brandon West

Interstate Hwys (New Exp. Toll Lanes)

MacDill AFB Area

Westshore & Rocky Point

24>

Plan Hillsborough



We’ve overspent.

How do you want to handle the deficit?

120

100

80

60

Number of Responses

40

20

Raise Taxes/Fees

How should we balance the budget?




Number of Responses

Spending Level Preferences (online)

Includes spending on both programs & projects over 20 years

800

82% of
respondents
exceeded
the current
budget

700

600

500

400

$5 Billion - $7 Billion

300

<S5B

200 -

100 -

Your plan exceeds current budoet. Click for info on revenue ocptions.

lmagme

hillsberough

Your plan exceeds
current budget.

Raise Taxeg/

Fees: $10,921
_—_‘___—_‘___‘_'_'_‘—‘—-—-—._

Current

Budget $5503
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Imagine 2040-Part 2 Results
Majority would invest $7-9 Billion 2040

Program Costs

Funds Available Existing Potentia-

| [ | . [ ' [
$2,000 $4,000 $6,000 $8,000 $10,000 $12,000

24>

Plan Hillsborough
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Imagine 2040 : Part 2

Distribution and Promotion 2040

e Interactive MetroQuest

* Audience response survey
(Poll Everywhere)

imagine
* Paper survey/ nisborouer SN Lo
of projects 2040 g s o
. m efcubi:ue;;_}fur
* Handouts/Mailouts sl

Anather Turner Exposilion
August 29 - Sept 1, 2014
imagine2040.org
- 3

—Custom fortune cookies
—eNews & social media
—Ads focused online

You determine our fortune;

Take survey at Imagine2 040.org

]
Plan Hillsborough

Invest wisely for our future.
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Distribution and Promotion:
Handouts and Mail-outs 2040

e Nearly 2 Million Rack Cards

hillsborough

2040 —Seminole Tribe (Casino)
e e |
il oo | — Disability EXpo
wewimenrone | — Back-to-School events

Visit imagine2040.org
and tell us which projects

youid st . — Community Plan open houses

Not everyone can make it
to a public meeting.

— Development Services events
— HART buses

imagine2040.0rg

-

— Hispanic Services Council

 Inserted in TRIM notice =
reaching 453,000 Sasmasso
property & business owners

Plan Hillsborough
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Distribution and Promotion:
Audience response survey

hillsborough

2040

PollI'Everywhnere tool auring
PowerkPoint pr:—; Bntations

- Jext or Web browser:

225 surveysicompleted

Which 3 strategies would best guide growth countywide?

() Texta KEYWORD t0 22333 [ submit responses at PollEv.com/imagine2040

@D Poll Everywh
! ! Do you like cats or dogs? Encourage walkable places COUNTY®6
You can respond |1 time

Poll Everywhere Keeping neighborhood choices COUNTY1

Build homes near transit COUNTY3

|
Plan Hillsborough

0% 10% 20% 30% 40% 50%
Total Results: 8
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Distribution and Promotion:
Paper survey/List of Projects

hillsberough

Plan Hillsborough
You spoke. We listened. Tell Us M

Q7-Q21. Major Projects: Use your i 8. Plant City East 5153 M Jobs in 2040 6000
i PR remasning budget on some by boket 1. Airpert North Business Are Foteatiuljete. IN0: 00200
Poll Everywhere: Text tc s ebhaing Thase popies SMilins
- - - ol or rapid = R [H-ato s B2} A3 tyrn lanes and median um
First, think about the big Picture. | e mas shows s wath the mest Wocuer, g 8 doMimcanier Srme A s St Sndmadan oy
wasers| Wisen 10 4 lanes and extend sastward 15 Foik Co 64m
buimsses and jobs. irvesting in thew Dualer Mabry Hrmy (ot Witen Soe) Narw 3-iane rosd W
et s there. areas could promote economic growth. ' Whten 12 4 lanes 619
Wite for any area’s transporation Linebaugh B i sl
imvestments by choosing “Yes™ or “ha” Waters Ave | w v |coumy Ui New S1ane road
ona can vee projects for sach busieess Jobe n 2040 11,000
area on the map, or losk at the aftached ccver v (1illborough to Siigh) . Port Tampe Bay Are: 5351 Fotentiljobi, 00 21,000.25,000
nt for more info. You can aho suggest his
e projects in the space provided Passanger Rail arvice sl Causaway Wasden 10 & lanes Sii7
briow 5.23/50" 5188 Canrsewiry Bivdl & C3% radl crossing) P overpans inberchange 07
3 7 51 | Caneway B £ Madisan dve| Widen 10 4 lants e
Q2. My neighborhood ne: "
o . ; = sl conmecting Downtown, Waden 1 § lanes
7 % ‘Westshore/ Alrport, and USF is
HOOD1 Jobs in 2030 4,000
inciuded in the “Graser Fotentis!jobs. 2040 1900012000
(m] BEApon) Dowssown” business es, & Millioas
HOOD4 75 {an Big Bend A, and = Gibsanton Ag) Maror improvements ot interchanges smn
®  High speed ferry connecting Fi 41 {Agolio Beach Bivd to Pembrobe R/ Wossic| Weden 108 anes man
- MacDil A Force Base and i g
How do we get there S e o B B 2. (U5 432 L 1) Narw 4 Lane road with |75 overpass
(Chooe the smount 1o imvest {Low, Medium, or Highl o “MacOM APS” area, § i Beet W (U5 41 10 U5 300) Widen 12 6 anes
Traffic for Drivers & Shigers. and Seal Cholces When | Big et Rd [Baim Rivervicm Al 12 Boyemse Rd) Mew Ziane road
then in milions of present-day dokars, for 2 10 yedr 4 s s 301 Mew Tiane resd
; be found . apr nes are
. Joks In 2030 24,000
ineluded in *ltaritatn Fwy 1. Sabal Park Area 5404M otuari e, 200 000y
Q3. Presarve the mprovements, 15 tanet
[m] Low: $1,273 million (custwnt | 579 US S2MiBLbornugh Ave 1o Shgh Ave] Waaden 10 & ™
g R {Bryan R 15 Millibreasgh Aus| Wisen 10,4 lenes s
b oo D {58 Bl Brandon Bhvd 12 SR ST/MK) At e Lanet and medisns s
Yes _ No Fail P W Hisborough Ave (U$ 01 10 Paomotorasss ) wien 10 4 anes S2808
i Abport North Business Area: 3460 M 0| o | vsam ke et g
s R [Brnadway Ave 10 Sligh Ave] Wisen 10 4 lanes SamE?
2 8 5302 M O | 0| wvessw 2 =
3. CSX Rail intermodal Area:  $35 M = = YESCSX Wi 10 6 lanes
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TEMPLE TERRACE PRESERVATION SOCIETY

BRING A FRIEND « THURSDAY, AUGUST 7, 7PM
TEMPLE TERRACE COMMUNITY CHURCH PARISH HALL,

210 INVERMNESS AVE., TEMPLE TERRACE

113970 sh o L ad ﬂ-"?l&t
¥

HILLSBOROUGH

!

al Healthpark

JOIN US FOR THIS SPECIAL PRESENTATION
The Hillshorough County
Metropolitan Planning

Organization for Transportation
is tonducting their Imagine Hillsborough 2040 visioning
process to determine the future for transportafion

in Hillsborough County. Citizens from around
Hillsboraugh County ore being invited to share

their thoughts and ideas on our roadmap to the
future... the 2040 Transportation Plan and the four
Comprehensive Plans for Tompa, Temple Terrace,
Plant City and unincorporoted Hillsborough County.
By 2040, Hillsborough County will have up to 600,000
new residents and 400,000 new jobs. While the first
phase, a vision for growth, hos already occurred, the
guestion remains: how will we all get around?

Join us to learn about this important
issue and let your voice be heard!

TTPS is incorporated as a non ?mﬁf. 501(2)(c) organization. Our mission is to preserve and protect the architectural and

historical heritage of the city of

emple Terrace through advecacy, education and community involvement.

TEMPLE TERRACE COMMUNITY CHURCH PARISH HALL, 210 INVERNESS AVENUE. MEETINGS ARE OPEN TO THE PUBLIC.
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The Hillsborough Metropolitan Planning Organization is in the process of
updating their long range transportation plan. Called , the
transportation plan seeks to develop a vision for Hillsborough County in the
year 2040. With 500,000 more people expected in Hillshorough by 2040, and
hundreds of thousands of new jobs._what will our neighborhoods look Ilke and what
and help shape the future

hillsborough

2040
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Your CoMmuNITY NEWSPAPER
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Exclusively on &
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HOME IMPROVERMENT

HOUSE

SPORTS

6:20:53 PM Temp: 91°

NEWS WEATHER  TRAFFIC ON THE TOWN

Seen On 3 | Hillsborough | Pinellas | Polk | Pasco | Manatee = Hernando

Sign up fc;r Bay News 9 NOW for Breaking News {

Inpu neded for transportation survey: Imag
You D&signed™
Hillsborough's Future

By 2040, there will be about a half million more people
living in Hillsborough County.

\"\s We asked you to tell us your priorities
“ and to make choices. You responded!

._._Q\g%

Work Near

Home

Lots of
coverage
by media
& business
groups!

" FlooringA
813-657-2418

News Business Arts and Entertainment

LA LR =

Housing
Choices

Transportation
Choices

Natural

Racniirrac

Piﬁilﬁiﬂg Commission Seeks Resident Input
In On Future County Growth

By Tamas Mondovics
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Imagine 2040 : Part 2

July 10 - September 3, 2014 2040

Part 2 MetroQuest surveys 2,217
Poll Everywhere survey 225
Total responses 2,442

Averaged 11 more surveys per week than Part 1!
9+ stories (print, TV, radio)
500,000 mentions & retweets

8 459,000 ad impressions on-line
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Engagement Strategies

2040

®¢ ° Go where the people are
B/ f e Implement the vision
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| "M « Make the case for

oLy ° Performance metrics

= « Resiliency
£ J * Keep raising the bar



On behalf of the Hillsborough Metropolitan
Planning Organization & The Planning Commission

Thank You!
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2040

Thank you to
Our Partners

f_ﬁ;{;;:u: wsrnnmmn
"y ECONOMIC

% DEVELOPMENT
W in Hilsharaugh Coartty

lré‘_/}, —

Hillshorough
County

So far, nearly 6,000 participants
have helped to shape the 2040 Vision.

We want to hear from you!
Bag

o E':""'“Ji' The MPO's draft of the 2040 Transportation Plan is ready for your inspection. Twin plans reflecting
. III l?S two distinct 20-year funding scenarios are being presented for the public to comment on:

= The first scenario illustrates what we can afford with existing funding sources

» The second looks at the addition of a one-cent sales tax to increase funding

Public Hearing to adopt the 2040 Transportation Plan
Wednesday, November 12 « 5:30 pm

County Center, 601 E Kennedy Boulevard, 2nd Floor, Downtown Tampa

The MPO encourages citizens to have their say at or before the MPO Board considers adoption of the Plan at the Public Hearing. If you are unable to
attend, please contact us prior to the Public Hearing with your comments, questions, suggestions, and concerns. To make a comment or for more
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Imagine 2040:

Hillsborough MPQO’s
Multi-Award Winning
Public Engagement
Campaign & more!

Lynn E. Merenda

Public Engagement Specialist

Hillsborough MPO & Planning Commission
E: merendal@plancom.org

P: 813/273-3774 x342

Twitter: @HillsboroughMPO / @HillsCoPlanCom
Facebook: HillsboroughMPO / Lynn Urban Planner
Web: imagine2040.org / planhillsborough.org

i
Plan Hillsborough
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